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	 This	is	the	third	of	a	five	part	series	on	managing	price	
(marketing)	risk.	The	first	fact	sheet	(F-589)	presented	the	fact	
that few, if any, people can predict prices. Prices cannot be 
predicted	because	the	market	uses	all	available	information	
to determine price. What makes today’s price different from 
yesterday’s	price	is	“new	information.”	If	this	“Efficient	Market”	
hypothesis is correct, then one marketing strategy is nearly 








was that price (marketing strategy) made little or no difference 
in	the	profitability	of	the	farms.	Important	management	factors	
were costs, yields, and use of technology.





















a	 farmer	would	have	received	 if	 the	marketing	advice	was	
precisely followed. The calculated net price was the cash 
price plus or minus gains and losses due to recommended 









by assuming that one bushel of corn, soybeans, or wheat 
was	sold	each	day	over	 a	24-month	period	and	 then	 the	
average	price	received	per	bushel	was	calculated.	Storage	
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 Results from this pricing performance study supports 
the	efficient	market	theory	hypothesis	that	“prices	are	de-
termined	by	the	market	using	all	available	relevant	informa-




the benchmark price more often.
Table 1. Pricing Performance Results, Wheat, 1995-1999.
	 1995	 1996	 1997	 1998	 1999	 ‘95-2000
Mkt. Benchmark a	 $	3.61	 $	3.95	 $	3.22	 $	2.90	 $	2.68	 $	3.27
Average	of	Servicesb	 $	3.79	 $	3.82	 $	2.63	 $	2.36	 $	2.64	 $	3.06
#	Above	Averagec 14/24	 9/23	 4/20	 1/21	 5/23	 0/17






Table 2. Pricing Performance Results, Corn, 1995-2000.
	 1995	 1996	 1997	 1998	 1999	 2000	 ‘95-2000
Mkt. Benchmark a	 $	2.90	 $	2.65	 $	2.33	 $	2.24	 $	2.05	 $	2.09	 $	2.43
Average	of	Servicesb	 $	3.03	 $	2.63	 $	2.32	 $	2.17	 $	2.02	 $	2.13	 $	2.42
#	Above	Averagec 18/25	 9/26	 11/25	 7/23	 14/26	 15/27	 7/17






Table 3. Pricing Performance Results, Beans, 1995-2000.
	 1995	 1996	 1997	 1998	 1999	 2000	 ‘95-2000
Mkt. Benchmark a	 $	6.26	 $	7.08	 $	6.30	 $	5.86	 $	5.50	 $	5.42	 $	6.20
Average	of	Servicesb	 $	6.59	 $	7.27	 $	6.38	 $	5.82	 $	5.67	 $	5.45	 $	6.32
#	Above	Averagec 21/25	 13/24	 13/23	 7/22	 16/25	 12/26	 7/17
Average	Gain	or	Lossd +33¢	 +21¢	 +8¢	 −4¢	 +17¢	 +3¢	 +12¢
a 24-month	average	price,	12-months	before	and	12-months	after	harvest.
b Average	price	received	if	advisory	services’	advice	was	followed.
c Number	of	advisory	services	that	provided	a	net	price	above	benchmark	price	and	the	number	of	advisory	services	that	that	
gave	advice.
d Benchmark	price	minus	advisory	services’	average	price.
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